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2015 was a historic year in the movement to end extreme poverty. World leaders 
from over 150 countries agreed on the groundbreaking Global Goals for Sustainable 
Development — a fifteen-year plan to end extreme poverty, tackle inequality, and fight 
climate change by 2030.

I’m proud that Global Citizen delivered some of the year’s most visible moments to 
launch these goals, from September’s Global Citizen Festival in New York City with a live 
audience of 60,000 and millions more reached through TV broadcasts in 120 countries, 
to Global Citizen 2015 Earth Day on the National Mall in Washington, D.C. in April with 
270,000 people attending.

Our base of committed Global Citizens took 2.63 million actions during 2015, almost 
doubling actions on the platform since its launch in 2012. Global Citizens’ actions, 
together with campaigning by our team and partners, helped to secure government and 
business commitments set to affect more than 297 million lives worldwide on issues such 
as health and vaccinations, education, sanitation, girls and women, and food and hunger.

In 2016, Global Citizen will lead the charge to ensure the Global Goals become a reality 
through our unique mix of world-class events, grassroots organizing, media campaigning, 
and online activation. We are putting girls and women at the center of our efforts to 
achieve the Global Goals and directing Global Citizen’s convening power and engagement, 
at scale, to win campaigns for the world’s poorest, especially on polio, education and 
sanitation. We are committed to putting accountability for the Global Goals on the 
agenda, focusing on how governments and businesses are delivering the goals. This 
includes follow-up on the 100+ commitments and announcements made from Global 
Citizen platforms, celebrating progress, and holding these promises accountable.

Hugh Evans
CEO, Global Citizen

Global Goals for Global Citizens

Letter from the CEO ”Global Citizens helped to
secure government and 
business commitments set to 
affect more than 297 million 
lives worldwide”

iii



I am proud that in 2015 we built a groundswell of support from political leaders to 
endorse the Global Goals. Through our dynamic events, global fora, and media,  
we’ve reached and engaged new public audiences by engaging them in the  
Global Citizen movement.

We have adapted our structure and management processes, freeing up our senior team 
from tactical execution, and generating space for longer term strategic thinking and 
planning. These are not uncommon requirements in an organization experiencing rapid 
growth. The board and I are committed to supporting our transition toward the mature, 
impactful, 100-person organization we are now required to be at just eight years old. 
Our steps toward maximizing organizational effectiveness included strengthening 
our internal HR, financial management, and communications processes, alongside 
streamlining our digital coordination.

As a board, our 2016 priorities include:
• Supporting staff, partners, and the movement to win campaigns for the world’s 

poorest people. Holding leaders accountable for the promises they made, our advocacy 
will focus on:

• Fundraising efforts ensuring every child has access to education, even in conflict 
and humanitarian situations.

• Leveraging momentum built in 2015, calling on world leaders to plug the funding 
gap to end polio.

• Galvanizing political and financial support with our partners to guarantee food 
and water security for the world’s poorest people.

• Ongoing investment in scaling the globalcitizen.org platform and communications, 
growing the number of Global Citizens taking political actions urging governments and 
the private sector to achieve the Global Goals. 

• Ongoing investment in our senior leadership and human resources.
• Consolidating and extending our successes for the fifth anniversary of the Global 

Citizen Festival, an accountability moment for the achievement of the Global Goals, 
coinciding with the UN General Assembly. 

I’m looking forward to seeing Global Citizen achieve even greater impact for people 
living in extreme poverty in 2016 and beyond. 

Peter Murphy
Global Board, Global Citizen

Achieving greater impact

Letter from the Chair ”Taking steps to achieve
maximum impact and 
organizational effectiveness”
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OUR IMPACT

Over the last four years, Global Citizens 
around the world have taken over six 
million actions to solve the world’s  
biggest challenges.

That’s six million emails, tweets, petition 
signatures and phone calls targeting world 
leaders to end extreme poverty by 2030.

To date, the actions by our global 
community have resulted in 130 
commitments and announcements from 
leaders, including financial aid valued at 
over $25 billion that are set to to impact 
the lives of 650 million people. 

HOW WE WORK

Through Global Citizen’s mix of compelling 
content and events, grassroots organizing, 
and digital channels, we are building the 
world’s largest movement for social action.

We are best known for the Global Citizen 
Festival that takes place each September 
in New York City. World leaders and 
artists take the stage in Central Park 
in front of 60,000 people who earn their 
tickets by taking action, and millions more 
watch around the world via traditional 
broadcast and digital channels. The event 
celebrates the millions of actions taken 
by Global Citizens and acts as a platform 
to announce public commitments to end 
extreme poverty by 2030. 

Global Citizen is a social action movement for a global 
generation that wants to solve the world’s biggest challenges. 
On our platform you can learn about issues, take action on what 
matters most, and join a community committed to social change.

About Us

GENERATING SYSTEMIC CHANGES THAT ARE...
BRINGING US CLOSER TO THE END OF EXTREME 

POVERTY BY 2030

!! !

DESIGNING & HOSTING
CAMPAIGNS

on political issues based on  
partner priorities.

CONVENING
 partners and  disruptive events 

together capitalizing on influential 
moments and key people.

BUILDING
THE MOVEMENT

of global citizens to  end extreme 
poverty.

CHANNELING
the voices and actions  of global 

citizens.

We believe we can end extreme poverty by 2030 because of 
the collective actions of Global Citizens across the world. 

OUR VISION

“A world free from extreme 
poverty by 2030 because of 
the collective actions of Global 
Citizens across the world.”

OUR MISSION

“To build the largest possible 
movement of Global Citizens 
taking action to solve the 
world’s biggest challenges.”
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Top 2015 Campaign Wins

• Sweden and the Netherlands committed to clean water and sanitation. Global Citizens 
secured commitments from Sweden to improve access to sanitation for 60 million 
people and from the Netherlands to improve water and sanitation for 80  
million people. 

• Canada committed to education. Global Citizen led public campaigning to increase 
Canadian contributions to the Global Partnership for Education from CAN $60 million 
to CAN $120 million.  

• Colombia committed to maternal and child health. Global Citizens campaigned to 
improve the maternal and newborn mortality rate of Colombia. President Santos’ 
commitment at the 2015 Global Citizen Festival is set to affect 2.3 million women and 
children’s lives by 2021.  

• Polio eradication on the global agenda. Global Citizen put polio on the Commonwealth 
Heads of Government Meeting agenda, getting the UN secretary-general, Malta, 
Nigeria, Pakistan, Australia, Canada, and the UK to commit to eradicate the disease  
by 2019. 

• Norway committed to combat pollution. More than 20,000 Global Citizen actions and 
461,000 social media impressions saw Norway commit $12 million to the World Bank’s 
Pollution Management and Environmental Health (PMEH) fund and reaffirm $40 
million toward initiatives supporting clean cookstoves at Global Citizen 2015  
Earth Day. 

• EU committed to refugees. The European Commission committed €500 million in new 
funding to support 1.5 million refugees, in addition to existing development aid, from 
the stage of the Global Citizen Festival.

In 2015, Global Citizens’ actions resulted in financial and policy 
commitments set to affect 297 million lives by 2030, in line with 
the Global Goals. 

Global Citizens took 2.3 million actions in 2015, which combined 
with our events, media, advocacy, and the tremendous work of 
partners, secured 66 commitments and announcements from 
governments and business toward achieving the Global Goals  
by 2030.

Our Impact
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Global Citizens took 138,600 actions 
including emails, petitions, and tweets, 
calling on world leaders to embrace  
the goals.

In response to Global Citizens’ 
campaigning, 14 world leaders spoke out 
at the Global Citizen Festival to support 
the new Global Goals for Sustainable 
Development. G7 leaders President Barack 
Obama of the United States, then Prime 
Minister David Cameron of the United 
Kingdom, and Prime Minister Shinzō Abe 
of Japan joined Prime Minister Narendra 
Modi of India, UN Secretary-General Ban 
Ki-moon, World Bank President Jim Yong 
Kim and others in welcoming the goals  
and outlining how they would help see 
them achieved, realizing their impact of 
the end of extreme poverty by 2030.

During 2015, we secured more than 20 
filmed messages from political leaders 
from the UK, the USA, Australia, and 
Germany, each endorsing the Global Goals 
and championing a specific goal. For their 
terms of office, these champions will  
hold their nations accountable to the  
Global Goals. 

We also joined the UN and Project 
Everyone to make the Global Goals 
famous with the aim of telling seven 
billion people about the Sustainable 
Development Goals in seven days. We  
not only worked to ensure the goals 
became famous, but also to see them 
become an accountability tool, holding 
leaders to the promises they made in  
the name of Global Citizen.
 

Global businesses joined in with an alliance 
of telecommunications, technology, and 
media leaders spreading news of the 
Global Goals and encouraging their two 
billion-plus customers to take actions as 
Global Citizens:

• At the Global Citizen Festival, 
committing their companies to the 
Global Goals, representatives from 
Unilever, Gucci, H&M, Caterpillar 
Foundation, Citi, Ericsson, Wikipedia, 
AOL, TED, Safaricom, Ooredoo Group, 
and Telenor Group asked the world to 
take action ensuring the Global Goals are 
globally known and achieved.

• Global Citizen engaged the digital and 
mobile community in promoting the 
goals to their customers, texting more 
than one billion people. We also enlisted 
support from Facebook, Yahoo, AOL, 
Twitter, Virgin, and others. 

• TV channels in 120 countries broadcast 
our one-hour special showcasing the 
launch of the Global Goals, and over 20 
million people tuned in live via YouTube 
and MSNBC.

Collectively, our analytics indicate we 
reached at least 3.5 billion people with 
news of the Global Goals. This is a major 
accomplishment, indicating we reached 
half the planet’s population with news of 
the Goals within a week of their launch. 
It also gives the Global Goals a stronger 
chance of being achievable by 2030 than 
the Millennium Development Goals, which 
although hugely successful, lacked public 
awareness and momentum for their first 
five years.

In the past 25 years, extreme poverty has plummeted — from 
half the world’s population to less than one in seven. Yet nearly 
one billion people remain trapped in extreme poverty today.

The Global Goals Global Citizens’ campaigning saw 14 world leaders speak out at 
the 2015 Global Citizen Festival supporting the new Global Goals 

and championing a specific goal.

In 2015, Global Citizens took 
138,600 actions supporting the 

Global Goals, the new framework 
to end extreme poverty by 2030.
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We were proud to call WSSCC, UNICEF, World Bank, Unilever and WaterAid our 
campaign partners. 

Impact - Sweden

Sweden commits to clean water and sanitation. Ahead of the 2015 Global Citizen Festival, 
Global Citizens successfully campaigned to secure a commitment from Sweden to improve 
access to sanitation, which is set to affect 60 million people by 2030.

From July 2015, Global Citizens sent the Swedish government more than 45,000 emails 
asking them to help provide clean water and sanitation. In September 2015, 59,775 
Global Citizens tweeted Swedish Minister for International Development Cooperation 
Isabella Lövin, to thank her for signing the Women for WASH Declaration and to call on 
Sweden to commit at the 2015 Global Citizen Festival. She tweeted back that we could 
count on Sweden.

Global Citizens also sent voicemails, which were presented to the Swedish International 
Development Cooperation as a video message during World Water Week. Finally, 
the Global Citizen Festival Curator Chris Martin wrote to Swedish Prime Minister 
Stefan Löfven, highlighting the link between gender equality and access to water and 
sanitation, and thanking him for establishing the world’s first feminist government.

In response to Global Citizens’ demands, Löfven announced at the 2015 Global Citizen 
Festival that, “Over the next 15 years, Sweden’s almost 10 million inhabitants will support 

efforts to improve access to sanitation for 60 million people throughout the world.”

Impact - Netherlands

Global Citizens’ campaigning secured a commitment at Global Citizen 2015 Earth Day 
from the Dutch government to provide 50 million people with clean toilets and 30 million 
people with clean drinking water.

In the lead up to Global Citizen 2015 Earth Day, Global Citizens took 70,000 actions, 
signing our petitions and sending e-mails seeking a commitment from the Netherlands 

Water & Sanitation
toward improved sanitation and access to clean 
water for the world’s poorest people. 

Responding to Global Citizens, the Dutch 
government announced plans to bring forward 
their commitment to the Global Sanitation 
Fund, and announcing at Global Citizen 2015 
Earth Day. Dutch Minister for Foreign Trade and 
Development Cooperation Lilianne Ploumen 
said, ”My new pledge is that we will provide for 30 

million people clean drinking water, for 50 million 
people we will provide them with clean toilets.” 

We will reach out to the Dutch Ministry of Affairs 
in 2016 for a progress update, to find out more 
about their plans to reach 50 million people, and 
to find out how these plans align with the  
Global Goals.

Over one billion people suffer the indignity of open defecation 
and almost as many lack clean water. Together, the world can 
end these risks and save millions of lives a year.

Global Citizens took 361,472 actions on water and sanitation in 
2015, leading to 12 commitments and announcements, including 
over $400 million, set to affect more than 110 million lives.
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• Sweden committed to improve access to 
sanitation for 60 million people by 2025 at the 
2015 Global Citizen Festival. 

• The Netherlands committed to provide 50 million 
people with clean toilets and 30 million people 
with clean drinking water at Global Citizen 2015 
Earth Day. 

• Norway committed to increase its support for 
water and sanitation by at least $6 million in 
2016 at the 2015 Global Citizen Festival. 

• US committed $400 million to WASH in late 
2015, affecting the lives of 400,000 people. 

• H&M Foundation announced $1.3 million 
toward water and sanitation in Odisha, India, in 
collaboration with Practical Action at the 2015 
Global Citizen Festival. 

• Congressmen Rangel and Blumenauer called 
for US Congress to support a $425 million 
commitment for water and sanitation at Global 
Citizen 2015 Earth Day. 

• The World Bank committed to be accountable on 
water and sanitation and to spend $4 billion in 
2015 at Global Citizen 2015 Earth Day. 

• The Women for Water and Sanitation 
Declaration called for all UN member states 
to adopt a strong commitment to universal 
WASH access by 2030 as part of the Sustainable 
Development Goals at Global Citizen 2015  
Earth Day. 

• The Government of Pakistan committed to end 
open defecation in Pakistan by 2025, and to 
reach 98 million people with improved sanitation, 
costing the government approximately $500 
million, at Global Citizen 2015 Earth Day.

• At the 2015 Global Citizen Festival, Rwanda 
reaffirmed their commitment to the Ngor 
Declaration by increasing their hygiene budget  
by at least 0.5 percent GDP by 2020. 

• South Africa endorsed hygiene indicators in  
post-2015 agenda and sustainable access to 
water at Global Citizen 2015 Earth Day.

• At the 2015 Global Citizen Festival, Big Bird and 
Jim Yong Kim reaffirmed Sesame Street and the 
World Bank’s collaboration, which saw Muppet 
Raya educating children on water, sanitation  
and hygiene education.

2015 Water and sanitation commitments and announcements:
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If all children attended school and gained basic reading skills, 171 million people 
could be pulled out of poverty. The global lack of access to education has increased 
significantly as the world, especially Europe, faces an ongoing refugee crisis. 

Working to support the Global Partnership for Education (GPE) and in collaboration 
with partners like A World at School, Malala Fund, Global Campaign for Education,  
and UNICEF, our advocacy was aimed at securing commitments from our target  
donor governments. 

Impact - Canada

Global Citizens led public campaigning with the Malala Fund to increase Canadian 
contributions to the GPE from CAN $60 million to CAN $120 million in 2015 and to 
secure CAN $10 million from Canada for UNICEF. 

Global Citizens’ approximately 40,000 actions on education in the lead-up to the 2014 
Global Citizen Festival were critical to this campaign win in 2015. Global Citizens joined 
by celebrities and education activist Malala Yousafzai, sent over 1,000 tweets to then 
Prime Minister Harper, calling for Canada to make a bold contribution to the GPE. 
Global Citizens also sent political emails to Minister Christian Paradis, after he hosted a  
round-table on global education. Global Citizen and five Canadian NGOs then sent 
a round-robin letter calling for Canada to demonstrate ongoing leadership with a 
commitment of CAN $120 million, making education worth four percent of Canada’s 
aid program. It also asked Canada to invest in flexible education models, to invest 
particularly in girls’ education, and to set measurable targets for education-related 
goals in the post-2015 development agenda.

Global Citizen met with political offices, running days of action to demonstrate growing 
public support, and inviting ministers to the Global Citizen Festival. Still not ready to 
commit, a Global Citizen launch event was held, attracting 70 business influencers and 
media and making the case for Canada’s leadership on education. 

The world has cut the number of children without education in 
half since 2000. This progress must extend to the 59 million who 
still lack access to a basic primary education. Educated and 
healthy children can lead their communities out of poverty  
and build the thriving nations of tomorrow.

Global Citizens took 232,249 actions on education in 2015, 
leading to nine commitments and announcements, including 
over $330 million, set to affect nine million lives.

Education

• The UK committed to help 6.5 million additional 
girls in poor countries go to school by 2020, at 
the 2015 Global Citizen Festival.

• Norway committed to double their funding for 
the Global Partnership for Education (GPE) over 
three years at the 2015 Global Citizen Festival.

• Canada committed CAN $120 million for GPE 
at a side event of the 2015 World Bank spring 
meetings.

• Denmark committed DKK Kr.400 million to GPE 
for one year, which is set to affect 480,000 lives, 
at Global Citizen 2015 Earth Day.

• Belgium called on governments to commit 50 
percent of their development budgets to the 
world’s least developed countries and reaffirmed 
their support for GPE with €36 million between 

2015 and 2019.
• US First Lady Michelle Obama called for global 

support for girls’ education and announced the 
62 Million Girls campaign.

• The US administration endorsed ongoing support 
for GPE and an annual $1 billion contribution to 
global education initiatives at the 2015 Global 
Citizen Festival. 

• Later in 2015, the US committed an additional 
$70 million to GPE in 2015, which is set to 
provide 580,000 children with a basic education.

• At Global Citizen 2015 Earth Day, three US 
Congress members pledged support for and 
called on Congress to endorse a contribution of 
$125 million for the 2017 fiscal year to GPE. 

The Canadian government was aware of Global 
Citizen’s efforts behind the scenes and said they 
would make an announcement early in 2015. 
Finally, in April 2015, the Canadian government 
doubled their commitment to GPE with CAN 
$120 million and committed a further CAN $10 
million toward UNICEF’s education and child 
protection work in fragile and conflict states. 
Together, these commitments are set to affect 
up 814,900 children between 2015 and 2018.

Minister of International Development and La 
Francophonie Christian Paradis announced, 

“Canada’s contribution will help girls and boys 
in developing countries access high-quality 
education and move out of poverty to build  

secure and prosperous futures. This is particularly 
critical for children living in countries experiencing 
conflict or humanitarian crisis.”

Malala Yousafzai responded, ”Today’s 
commitment from Canada is an important 
contribution to the realization of the hopes 
and dreams of millions of young people around 
the world in their fight to gain a good-quality 
education, and in doing so, become powerful 
forces for change in their communities and  
our world.”

Canada has paid all committed funds to GPE 
and UNICEF and this commitment is on track. 

2015 Education commitments and announcements:
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When people have inadequate nutrition, they suffer poor health — including stunting in 
underweight infants, low energy, and reduced ability to study or work. This perpetuates 
poverty and reduces national economic productivity. 

In 2015, Global Citizen campaigning focused on quality nutrition, the end of hunger, 
and robust agricultural systems. Our efforts secured a G7 pledge supporting food and 
nutrition security with an accountability framework to track progress. In the US, we led 
public mobilization on food aid reforms and passage of the Global Food Security Act 
working with World Food Program, CARE, InterAction, ONE, and Oxfam. 

Impact - Malawi

Malawi commits to reduce hunger, stunting, and the effects of malnutrition.
Encouraged by the groundswell of action by Global Citizens on food and hunger in 2015, 
Malawi’s Vice President Saulos Chilima demonstrated Malawi and other African nations 
stand ready to address health and nutrition through the Malabo Declaration, a series of 
agricultural goals. 

Speaking to Global Citizens at the 2015 Global Citizen Festival, Vice President Chilima 
announced, “We will not only achieve food and nutrition security for citizens, but also 
reduce the rates of stunting to ten percent and underweight to five percent by 2024.” 

This target is six years ahead of the Global Goals and highly significant as currently 16 
percent of Malawian children are underweight and more than 40 percent fall below the 
World Health Organization’s median height. 

Impact - United States

Global Citizens take action to progress the Global Food Security Act.
Global Citizens took more than 115,000 actions in 2015, signing petitions and calling 
their members of Congress to push for passage of the Global Food Security Act in  
the US.
 

Food & Hunger

• Chancellor Merkel endorsed the Global Goals and 
pledged as G7 President to place food security 
on the G7 Summit agenda at Global Citizen 2015 
Earth Day.

• The UN World Food Program championed the 
commitment of African countries to spend ten 
percent of their budget to support the World 
Bank’s Global Agriculture and Food Security 
Program at Global Citizen 2015 Earth Day.

• At the 2015 Global Citizen Festival, Malawi’s Vice 
President Saulos Chilima committed to achieve 
food security and nutrition security, reduce 
the stunting rate to ten percent and cut the 
underweight population to five percent by 2024.

• President of Rwanda Paul Kagame pledged to 
make women’s role in agriculture a top priority, 
citing a law change allowing women to own  
land in their own right, at the 2015 Global  
Citizen Festival.

• US Senators Corker and Coons endorsed the 
reintroduction of the Food for Peace Reform Act 
of 2015 at Global Citizen 2015 Earth Day, which 
has potential to feed at least nine million more 
people without additional cost to taxpayers.

• Five Congresspeople championed the 
introduction of the Global Food Security Act at 
Global Citizen 2015 Earth Day.

• Senator Coons again called for passage of the 
Food for Peace Reform Act to fully reform the 
Food for Peace Program, saving between $220 
million and $330 million and enabling six to nine 
million more people to be reached each year, at 
the 2015 Global Citizen Festival.

With more than 85,000 signatures, Global 
Citizens secured public support from bipartisan 
leaders. Congresswoman Betty McCollum 
endorsed the bill on stage at the Global Citizen 
2015 Earth Day, suggesting ways the bill, once 
passed, will contribute toward Zero Hunger by 
2030: “The Global Food Security Act will help 
women secure the tools, and education and 
training they need to produce the food their 
families and communities need.” 

Senator Bob Casey and Congressman Charles 
Dent also gave their endorsement during our 
Global Citizen Day of Action. Congressman 
Dave Reichert, co-chair of the Global Health 
Caucus, spoke out saying, “We don’t just help 

hungry people get fed, we also increase global 
security and inject stability in struggling regions 
of the world…I am proud to join my colleagues 
in supporting the Global Food Security Act, a 
bipartisan piece of legislation that will build  
upon the Feed the Future Program at USAID. 
Let’s work together to get this bill passed as  
soon as possible.”

After Global Citizen 2015 Earth Day, Global 
Citizens called their members of Congress 30,000 
times supporting the bill. We are committed to 
continuing to work with partners to see the bill 
pass in 2016.

2015 Food and hunger commitments and announcements:

Well-fed people perform better in school, create stable 
communities, and take advantage of opportunities to end 
extreme poverty. The world has more than enough food —  
it’s time to make sure everyone gets enough. 

Global Citizens took 343,889 actions on food and hunger in 
2015, leading to seven commitments and announcements set  
to affect more than 600,000 lives.
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Our health campaigning focused on vaccines, seeing Gavi fully replenished, and enabling 
300 million additional people to be immunized by 2020, saving approximately 5.5 million 
lives. Global Citizen also saw efforts toward polio eradication, improved health care 
systems, and maternal and newborn child health upheld. 

Impact - Colombia

Global Citizens campaigned to improve the maternal and newborn mortality rate in 
Colombia, especially in rural areas, supporting Every Woman Every Child and the UN 
secretary-general’s updated Global Strategy. In response, President Juan Manuel Santos’ 
commitment at the 2015 Global Citizen Festival is set to affect 2.3 million women  
and children’s lives by 2021. 

Global Citizens directed over 34,000 emails and over 22,000 tweets to President Santos 
about girls and women and maternal and newborn health. Attending the Global 
Citizen Festival, he acknowledged Global Citizens campaigning, committing to reduce 
Colombia’s infant mortality rate in rural areas by 25 percent by 2018 and to:
• Reduce Colombia’s teenage pregnancy rate for 15 to 19 year-olds from 84 births per 

1,000 in 2010 to 61 births per 1,000 by 2021.
• Increase modern family planning use by women age 15 to 49 years from 57 percent 

in 2010 to 80 percent by 2021. 
• Decrease Colombia’s infant mortality rate from 17 in 1,000 births to below 15  

by 2021. 
• Reduce chronic malnutrition in children under-five from 13 percent in 2010 to eight 

percent in 2021. 

This commitment is on track and set to affect the lives of 2.3 million women, children 
and adolescents through improved health and well-being, especially in rural areas, home 
to one-fifth of Colombia’s population. We will reach out to the Colombian government 
on their strategy and implementation progress in 2016. 

Ending extreme poverty is advanced when everyone can 
access the health care they need to thrive, especially pregnant 
mothers, newborns, and children, for whom immunization is 
hugely successful and cost-effective.

Global Citizens took 464,122 actions on health in 2015,  
leading to 18 commitments and announcements, including  
over $3 billion, set to affect more than 109 million lives. 

Health
Impact - Norway 

At the 2014 Global Citizen Festival, Norway 
committed “at least” NOK Kr. 1 billion ($215 
million) per year over five years, maintaining 
existing levels of support, and pledged to 
increase that amount when other countries 
stepped up. Responding to a Global Citizen 
Ambassador letter from No Doubt, Norway 
increased their commitment by NOK Kr. 250 
million between 2016 and 2015, making a total 
commitment of NOK Kr. 6.25 billion at the Gavi 
Pledging Conference in January 2015. This 
increase is set to affect more than five  
million lives.

In 2014, with our partners the ONE Campaign 
and RESULTS, 46,000 Global Citizens signed a 
petition and sent thousands of tweets calling 
for world leaders, including Norwegian Prime 
Minister Solberg, to support Gavi, the vaccine 
alliance, with bold commitments. One social 
media message said “only big acts take the 
#GlobalCitizenFestival stage. Follow this tradition 
& make a new financial commitment at the 
Festival on September 27th.”

The result was No Doubt introducing Prime 
Minister Solberg to the 60,000 person 2014 
Global Citizen crowd, where she announced 
Norway’s five year commitment of $1 billion 
saying, “Gavi’s strategic plan is to save at least 
five million lives in the period 2016 to 2020. 
Norway has committed $215 million for next year 
— and we will do more. I am proud to announce 
that we will continue to give at least this much 
annually over the following years — provided other 
countries and donors also significantly increase 
their support for Gavi.”

Building up the pressure ahead of the January 
2015 replenishment conference, we worked with 
20 leading international NGOs, aid agencies 
and campaigners, issuing a joint statement 
expressing concern at the potential $500 million 
funding gap against the required $5 billion 
budget, which would result in failing some of  
the 300 million children set out in Gavi’s 2016–
2020 plan.

Having built a rapport with No Doubt back at 
the 2014 Global Citizen Festival, the band also 
wrote to Solberg asking Norway to reassert its 
leadership on vaccines: “We ask that you give 
strong consideration to increasing Norway’s 
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commitment to Gavi even further over the 2016-
2020 period — going above and beyond the pledge 
you’ve already made of $215 million p.a. Such 
an additional commitment could have enormous 
impact...An increased commitment from Norway 
of $40 million p.a. starting in 2016 would in itself 
provide enough funding to reach 17.5 million 
women with HPV vaccine from 2016-2020. This 
would take Norway’s commitment to Gavi’s  
2016-2020 strategic plan to just over $1 billion.”

Responding to No Doubt’s letter, Norway 
demonstrated their ongoing leadership, 
increasing their support by NOK Kr.250 million  
for 2016–2020 at the Gavi replenishment 
conference in Berlin. Valued at $32 million per 
year over five years in January 2015 currency 
conversion rates, this increase is set to affect 
more than five million lives. 

Impact - at CHOGM

Actions by Global Citizens put polio on the agenda 
of the 2015 Commonwealth Heads of Government 
Meeting (CHOGM), and led to six world leaders 
committing to finish the job of eradicating the 
disease forever by 2019 by renewing their  
support to polio eradication efforts. 

More than 250,000 actions were taken toward 
polio eradication by Global Citizens in 2015 
to see polio as an agenda item at the 2015 
CHOGM, hosted by Malta. Prime Minister Muscat 
responded to Global Citizens by requesting a 
phone call when we invited him to attend the 
2015 Global Citizen Festival. 

From the Global Citizen Festival stage, Prime 
Minister Muscat committed to ”seek a renewal 
in global commitments to end polio once and for 
all.” This was affirmed in a condensed Leaders’ 
Statement and announced at a press conference 
held on the margins of CHOGM featuring key 
global leaders:

“Polio struck down many of my generation, and 
now we are on the verge of striking down polio. 
My thanks to the Commonwealth leaders for their 
support, and together, let us make the final push 
and wipe out polio from this earth.”  

— UN Secretary-General Ban Ki-moon 

”We are very committed to this campaign and 
this issue. It is of vital importance to the people of 
every country. It’s a great tribute to the generosity, 

the philanthropy, in the truest sense of the word, 
of the Commonwealth that polio eradication is 
deemed such a big priority in Malta.” 

 — Prime Minister Malcolm Turnbull of Australia
 

“Pakistan has made polio eradication a national 
cause. Our priority is to reach out to each and 
every child so no child remains unvaccinated. I 
am pleased to note that we have been able to 

significantly reduce the number of polio cases 
in Pakistan and we will not rest until polio is 
eradicated from our country.”  

— Prime Minister Nawaz Sharif of Pakistan 

The commitment to renew financial support and 
the leaders’ statements achieved at CHOGM 
provides Global Citizen with a powerful tool to 
hold governments to account on filling GPEI’s 
$1.5 billion funding gap in 2016. 

• At the 2015 Global Citizen Festival, President Santos 
of Colombia committed to improving maternal and 
newborn child health, including reducing maternal 
mortality by 25 percent in rural areas by 2018. 

• In the face of the Ebola crisis, Sierra Leone’s minister 
of energy pledged at Global Citizen 2015 Earth 
Day to grow the economy by improving healthcare, 
education and jobs for young people.

• Liberia’s minister of gender and development called 
for ongoing global action on Ebola and celebrated an 
Ebola-free Liberia at Global Citizen 2015 Earth Day. 

• USAID pledged $126 million at Global Citizen Earth 
Day for health care systems to fight Ebola and 
a strong response from Ebola-affected nations, 
including vaccine immunization drives and  
medical support.

• Prime Minister Shinzō Abe of Japan committed to 
forming and leading an alliance for Universal Health 
Care at the 2015 Global Citizen Festival.

• In December 2015, USAID and Center for Disease 
Control made a joint commitment of $228 million to 
the Global Polio Eradication Initiative (GPEI), set to 
affect 13 million lives. 

• In December 2015, The US contributed $235 million 
to Gavi, the vaccines alliance, set to affect 7.4  
million lives. 

• Luxembourg increased their funding to GPEI by 
pledging an additional €500,000 at the 2015 Global 
Citizen Festival.

• Six world leaders each renewed their political 
support for polio eradication by 2019 at  
CHOGM 2015. 

• At the Berlin Gavi Pledging Conference in January 
2015, five-year commitments were made, including 
£1 billion from the United Kingdom, $1 billion from 
the United States, AUD $250 million from Australia, 
and an increase of NOK Kr.1.25 billion from Norway. 

2015 Health commitments and announcements:
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Over the course of 2015, we campaigned to see the G20 recommit to reducing the unfair 
gender labor force gap by 25 percent and saw at least one government implement 
specific measures and policies to achieve this goal.

Girls and women continue to be excluded from the school and workplace, with the 
male to female labor force balance remaining almost static over two decades. This 
gender gap has a significant impact on a country’s Gross Domestic Product and overall 
economic stability — both in developed and developing countries. Increasing the number 
of working women enhances national economic efficiency and contributes to domestic 
revenue. According to the International Monetary Fund, dozens of countries would see 
a 15 percent increase of GDP per capita if workforce gender gaps were closed, with the 
Middle East increasing by 30 percent and Southeast Asia and Africa seeing 20  
percent growth. 

Working with our partners InterAction and the World Bank, we leveraged Global Citizen 
voices, putting pressure on G20 countries to establish a clear roadmap ensuring the 
female labor force participation target is achieved. 

Impact - Turkey

Turkey commits to seeing the world close the labor force gap and gender empowerment.  

In 2015, Global Citizens took over 330,000 actions supporting girls and women, 
including 82,048 petition signatures saying, “I am calling on the G20 to put economic 
empowerment for girls and women at the top of the G20 summit agenda.” 

Responding to the Global Citizen petition and other efforts, Turkish Prime Minister 
Ahmet Davutoğlu, agreed to utilize his role as chair of the November 2015 Antalya 
meeting of the G20 summit to a make the G20 a platform for gender equality. 
Davutoğlu addressed the Global Citizen Festival crowd saying, “I am calling on all 
G20 leaders to prioritize the needs of women in the workforce and society for a more 
peaceful, inclusive world.” He committed to encourage world leaders to deliver on 
reducing the workforce gender gap by 25 percent over ten years.

Girls and women are essential to healthier, better-educated and 
sustainable communities. Too often affected by the harshest 
aspects of poverty, girls and women can instead be powerful 
community leaders.

Global Citizens took 337,616 actions on girls and women in 
2015, leading to three commitments and announcements,  
set to affect five million lives.

Girls & Women

• At the 2015 Global Citizen Festival, Turkey’s Prime 
Minister Ahmet Davutoğlu committed to reducing 
the gender workforce gap by 2025. He called 
on world leaders to redouble efforts for girls 
and women, and to see G20 leaders reduce the 
number of youth at risk by 15 percent.

• At Global Citizen 2015 Earth Day, Mara 
Foundation committed to empowering five million 
youth and women entrepreneurs by 2020 by 
launching a free e-learning, networking, internship 
opportunities and business financing platform.

• South Africa pledged their investment of 
approximately $370 million in their newly 
launched Youth Development Strategy by 2020  
at Global Citizen 2015 Earth Day. They also  
aimed to create 11 million new jobs by 2030 as 
part of an employment plan to reduce the 70 
percent unemployment rate of young people in  
South Africa.

Turkey has also led the way in establishing 
Women-20, a new G20 engagement group 
focusing on improving gender empowerment. 
Davutoğlu has also committed to monitor and 
report on progress toward achieving better lives 
for girls and women. If Turkey achieves its goal, 
100 million more women will get access to fair 
and equal work around the world.
 
 

2015 Girls and women commitments and announcements:
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Global Citizen has always worked to see sufficient quantities of market-appropriate 
financing directed toward ending poverty. In 2015 we focused on effective and increased 
aid from donor countries and innovative financing mechanisms. 

Impact - Refugees

More than 30,000 Global Citizens took action to address the global refugee crisis in 2015. 
The European Commission committed €500 million  for 1.5 million refugees in addition to 
existing development aid. 

Global Citizens took over 30,000 actions in 2015, including phone calls and social media 
messages, making their voices heard on the global refugee crisis and helping make the 
2015 Global Citizen Festival a political moment for a global response on refugees. 

At the 2015 Global Citizen Festival, European Commission Vice President Frans 
Timmermans announced, “We have set up a trust fund for Syrian refugees...and we 
commit to increase it by an additional €500 million.” This trust fund will be spent on the 
education, livelihoods, and food security of refugees in Turkey, Lebanon, and Jordan, and 
is expected to reach 1.5 million people. Timmermans guaranteed, “This funding will not 
be at the expense of our existing development aid budget,” meaning aid intended for 
people living in the world’s least developed countries will not be cut in order to respond 
to the needs of refugees. 

Impact - Innovative Financing

Bretton Woods II innovative financing solution could mobilize $125 billion for the world’s poor 

Recognizing Global Citizens’ appetite for innovative financing solutions, Bretton Woods 
II Director Tomicah Tillemann announced an innovative way to finance ending extreme 
poverty at Global Citizen 2015 Earth Day.  
 
 

Ending extreme poverty needs inspirational funding, innovative 
ideas, good governance, and sustainable financing from across the 
global community, empowering people to end extreme poverty.

Global Citizens took 255,549 actions on finance and innovation 
in 2015, leading to nine commitments and announcements, set 
to lift 20 million people out of poverty, while generating funds 
to affect yet more lives.

Finance & Innovation
The Bretton Woods II has $25 trillion under 
management and is pushing their investors 
to adopt the Progress Pledge, a three-part 
commitment that will:
• Direct one percent of holdings to social 

impact investment, development finance,  
and civil society;

• Focus investments on countries with high 
standards of governance and accountability; 
and

• Support regulatory and tax reforms that 
encourage investment in development and 
social impact.

The initiative could mobilize $250 billion toward 
social and development projects worldwide, with 
50 percent of funds directed to the world’s least 
developed countries. 

 
 

Impact - UK Aid

Global Citizen played a key role in the 
#TurnUpSaveLives coalition which saw the UK 
enshrine their Official Development Assistance 
(ODA) budget of 0.7 percent of Gross National 
Income in law. 

In 2014 and 2015, Global Citizens sent thousands 
of emails asking their members of Parliament 
to #TurnUpSaveLives by attending Parliament 
and voting on the bill. Our social media push also 
saw thousands more Global Citizens take action, 
helping to pass the bill into law in March 2015.

Now that the UK’s aid budget is legally set 
at 0.7 percent of GNI, it is no longer an easy 
target for cuts. Over time, this will allow the UK 
Government to focus increasingly on the quality 
of their aid through better planning so British 
development pounds can go further toward 
ending extreme poverty. 

• At Global Citizen 2015 Earth Day, Bretton 
Woods II committed to press investors to adopt 
the Progress Pledge, with 50 percent of funds 
raised for civil society directed to the world’s 
least developed countries with high standards  
of governance and accountability.

• Sweden recommitted to contribute one percent  
of official development assistance (ODA), one 
of the highest percentage contributions globally, 
applied in its entirety to climate-friendly 
development initiatives at Global Citizen 2015 
Earth Day.

• Belgium reaffirmed their commitment, and 
Ireland committed to allocating 50 percent of 
their ODA budget to initiatives in the world’s  
least developed countries at Global Citizen  
2015 Earth Day. 

• The UK enshrined 0.7 percent ODA in law 
following the efforts of Global Citizens with 
members of the #TurnUpSaveLives coalition in 
March 2015. 

• EU committed to refugees. The European 
Commission committed €500 million in new 
funding to support 1.5 million refugees in 
addition to existing development aid, at the 
Global Citizen Festival.

• At 2015 the Global Citizen Festival, the World 
Bank and International Monetary Fund (IMF) 
called on the world to join them in accepting the 
challenge to see an additional 20 million people 
lifted out of extreme poverty by October 2016.

• At Global Citizen 2015 Earth Day, World Bank 
President Jim Yong Kim, on behalf of the World 
Bank and the IMF, committed to mobilizing 
trillions of dollars to see the end of extreme 
poverty by 2030 and called on Global Citizens to 
give their personal skills to resource the cause.

• Via video link from a Syrian refugee camp, the 
UK’s Prime Minister Cameron called for world 
leaders to increase their aid budgets to 0.7 
percent and to fund the refugee crisis, at the  
2015 Global Citizen Festival.

• Queen Rania of Jordan called on world leaders 
to honor their obligations to refugees and 
increase aid to those directly affected by the 
Syrian crisis at the 2015 Global Citizen Festival.

2015 Finance and innovation commitments and announcements:
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2015 was not only significant because of the launch of the Global Goals to end extreme 
poverty by 2030, but also because of the climate change and sustainability negotiations 
driven by the UNFCCC COP21 forum in Paris. This provided the perfect timing to 
partner with Earth Day Network, producing Global Citizen 2015 Earth Day to increase 
public engagement and drive commitments on these issues. 

Global Citizen supported Earth Day Network in securing climate change and forest 
preservation commitments. Leveraging our existing relationship with the World 
Bank, we campaigned for founding commitments for the Pollution Management and 
Environmental Health Fund (PMEH) fund targeting air quality in the world’s fastest 
growing urban cities in China, India and Nigeria. 

Impact - Norway

More than 20,000 Global Citizens actions and 461,000 social media impressions through 
image-sharing saw Norway commit $12 million to the World Bank’s PMEH fund and 
reaffirm support for clean cookstoves at Global Citizen 2015 Earth Day.

Across 2015, Global Citizens took more than 20,000 actions, including signing petitions 
and sending emails and tweets to their political leaders. A Global Citizen Day of Action, 
held on April 7, 2015, generated 461,000 social media impressions after Global Citizens 
shared our images calling for bold action on pollution. In addition, Global Citizens 
sent 4,951 tweets calling for investment in initiatives supporting clean cookstoves; as 
kerosene and many other fuels are high in CO2 emissions and present significant health 
risks to families dependent on them. 

Following Global Citizens’ actions, Norway’s Minister of Foreign Affairs Børge Brende 
announced the Norwegian government’s commitment of $12 million over four years 
to the World Bank’s new PMEH fund at Global Citizen 2015 Earth Day on the National 
Mall in Washington, DC. 

By addressing air pollution in major urban cities, Norway’s founding commitment 

A healthy planet takes care of its people. Healthy people take 
care of the planet. Improving the environment gives people 
the opportunity to survive and thrive in a world free of  
extreme poverty.

Global Citizens took 41,026 actions on the environment  
in 2015, leading to seven commitments and announcements, 
including over $50 million, set to affect more than 40  
million lives.

Environment
• Norway pledged to contribute $12 million 

over four years to air pollution reduction as 
a founding donation to the new World Bank 
Pollution Management and Environmental 
Health (PMEH) fund at Global Citizen 2015 
Earth Day.

• Nigeria endorsed the World Bank’s launch 
of the PMEH fund, recognized WHO targets 
on pollution, and made a number of related 
pledges, including a reduction in pollution-
related health risks by at least 50 percent by 
2020 at Global Citizen 2015 Earth Day. 

• Egypt re-announced its existing efforts to 
combat air pollution in Cairo and pledged to 
share learnings with countries such as China, 
India, Nigeria and South Africa at Global 
Citizen 2015 Earth Day.

• Germany endorsed global efforts to reduce 
pollution and pledged ongoing increases to 
support healthy environments, especially in 
poor countries, at Global Citizen 2015  
Earth Day.

• Norway reaffirmed $40 million over four years 
at Global Citizen 2015 Earth Day toward 
initiatives supporting clean cookstoves, which 
will reduce indoor air pollution health risks for 
families dependent on them.

• As a key element of the solution to climate 
change, Norway committed to maintain their 
contributions toward rainforest protection 
and restoration of $500 million until at least 
2020 and to continue their support beyond 
2020 at Global Citizen 2015 Earth Day.

• At the 2015 Global Citizen Festival, Leonardo 
DiCaprio called on world leaders to sign the 
global agreement on climate change at the 
December Paris Climate Convention to see 
existing renewable energy technologies meet 
100 percent of the world’s energy demands by 
2050 in order to reduce carbon and man-made 
catastrophes.

2015 Environment commitments 
and announcements:

to PMEH, alongside other donations, 
helps improve environmental health for 
approximately 150 million people over  
five years.

Responding to Global Citizen’s tweets calling 
for clean cookstoves, Norway also reaffirmed 
$40 million toward these efforts which will 
reduce indoor air pollution for families in 
developing countries.
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Global Citizenship means placing emphasis on membership of a global community, not 
just national identity, and acting accordingly. This is what citizenship within the Global 
Citizen movement looked like in 2015. 

Our ambition is to build the movement of Global Citizens, empowering millennials 
with the information, tools and opportunities to be heard en masse. We were humbled 
by Bill Gates’ call for Global Citizenship in his 2015 annual letter, which resulted in a 
substantial growth in our movement. 

Becoming a Global Citizen is a journey — especially when a person has never previously 
taken action. The first step is often to take action identifying as a Global Citizen. Global 
Citizens took 2,278,786 actions over the course of 2015, 36,817 of which were purely 
identity-based. Our top three performing identity actions included signing petitions; the 
first stated “I’m not a bystander, I am a Global Citizen”, the second stated “say ‘you’re 

in’ to keep up the fight to end extreme poverty by 2030”. In the third petition, Global 
Citizens signed to win tickets to the 2015 Global Citizen Festival, which indicates a link 
between identifying as a Global Citizen and being rewarded for taking action. 

In 2015 Global Citizens were most active using Twitter, taking more than 850,000 
actions in the twittersphere. More than 723,000 Global Citizens signed petitions, 
400,000 actions were taken using email, 207,000 actions through phone calls, and just 
under 1,500 Global Citizens checked-in in person to take action.

219,148 actions were taken by Global Citizens looking to advance Global Citizenship 
itself. Our top three performing citizenship actions were about making the Global Goals 
famous, including 100,000 tweet actions and 30,000 email actions. Outside of efforts 
on the Global Goals, almost 5,000 invited US leaders to the Global Citizen Festival and 
a further 5,000 called with their response to what it means to be a Global Citizen. This 
tells us that citizenship is a critical step on the journey toward effective advocacy.

We will continue to grow the Global Citizen movement and to build the number and 
effectiveness of actions taken.

Global Citizen is a community of people like you. People who 
want to learn about and take action on the world’s biggest 
challenges — and use their power to get other people  
involved too.

Global Citizens took 219,148 actions on citizenship in 2015, 
helping to build the movement and show what it means to be  
a Global Citizen.

Citizenship
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In 2015, Global Citizen created and produced world-class events 
and programs that engaged Global Citizens, driving action to 
achieve impact. With the launch of the United Nations Global 
Goals for Sustainable Development, Global Citizen’s 2015 
tentpole moments focused on the Global Goals’ core tenets — 
eradicating extreme poverty, protecting our planet, and reducing 
all forms of inequality. 

These moments brought together the global community, 
including world-leading NGOs, heads of state and key 
government leaders, major corporations and innovative leaders. 
These events and programs provide new and engaging ways  
for Global Citizens to be involved year-round and rewarded for 
their action. 

Global Citizen  
Events & Programs
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Presented in partnership with the Earth Day Network, Global Citizen 2015 Earth 
Day, held on April 18, was the single largest event in Global Citizen’s history, bringing 
together 270,000 people on the National Mall in Washington, DC to fight climate 
change and end extreme poverty.

The event, hosted by will.i.am, Soledad O’Brien, Freida Pinto, Don Cheadle, and Chris 
Martin, featured performances by Common, Martin Garrix, D’banj, My Morning Jacket, 
Train, Mary J. Blige, Fall Out Boy, Usher, and No Doubt.

World leaders joined the Global Citizen movement on Earth Day, including UN 
Secretary-General Ban Ki-moon, and World Bank President Jim Yong Kim, who each 
addressed the 270,000-person crowd. 

Global Citizen’s partners Oxfam, CARE, ONE, and the United Nations Foundation also 
attended, providing engaging on-site activations so attendees could learn more about 
the challenges of global poverty alleviation and climate change. A further 2.1 million 
viewers also tuned in to the event through our YouTube livestream. 

“At the IMF 188 Ministers of Finance and Governors of Central Banks heard a big noise, 
and it was you. I’m here to give you a piece of good news, because they heard you…they 
are committed to ending poverty and financing development.”  

— Managing Director Christine Lagarde, International Monetary Fund 

“Denmark has increased its support for the Global Partnership for Education with 30 
percent bringing it up to a contribution from Denmark in 2015 of…$60 million US dollars. 
And now it’s up to other donors to join us among the top contributors and increase their 
contribution. Ladies and gentlemen, dear friends, let’s get those boys and girls to school!” 

— Minister for Trade and Development Cooperation Mogens Jensen, Denmark

Global Citizen 2015 Earth Day represented the first step in the 
new 2015 roadmap to end extreme poverty and tackle climate 
change. Bringing together leading artists, activist voices and 
world leaders, it addressed extreme poverty and climate change. 
More than $235 million was committed, set to affect at least 
98 million lives by improving access to education, water and 
sanitation, increasing food security, strengthening public health 
systems, reducing pollution, and advancing opportunities for the 
world’s youth. 

Global Citizen  
2015 Earth Day
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The Zusammen Gegen Armut event took place in Munich, Germany, in partnership 
with ONE, and was held on the eve of the G7 Summit. United Against Poverty helped 
shepherd in the G7’s commitment to lift 500 million people out of hunger by 2030, 
creating a helpful public environment for the G7 to take place. 

Over 5,000 people came together on the iconic Königsplatz with German and 
international artists, partners, influential leaders, and celebrities calling on G7 host 
Chancellor Merkel and leaders of the USA, Canada, the UK, France, Italy, and Japan to 
take bold steps toward ending extreme poverty by 2030.

Hosted by German comedian Michael Mittermeier and TV host Shary Reeves, the event 
saw musical performances from Claudia Koreck, Radio Doria and Afrojack. Speakers 
included President of Liberia Ellen Johnson Sirleaf, German Federal Minister for Economic 
Cooperation and Development Dr. Gerd Müller, actress Dr. Maria Furtwängler-Burda, 
German Green Party politician Claudia Roth and US artist Usher, all of whom gave 
inspirational speeches. Several unsung heroes with stories demonstrating incredible 
courage and leadership in the fight against poverty were introduced to the audience.

Federal Development Minister Dr. Gerd Müller urged the G7 to end hunger, using the 
Action Against Poverty event to leverage the landmark commitment by the G7 two days 
later, which is set to lift 500 million people out of hunger and malnutrition by 2030.

Global Citizen worked particularly closely with ONE on event production. We also 
worked with our major partners Welthungerhilfe, Save the Children, World Vision, 
AMREF, and Plan, who each had time on stage and hosted activation stalls. 

Zusammen Gegen  
Armut / United  
Against Poverty
On June 6, 2015, Global Citizen ran our first major event in 
Europe — United Against Poverty.
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On Saturday, September 26, the 2015 Global Citizen Festival was held on the Great 
Lawn of New York’s Central Park. The Festival was the pinnacle moment in the yearlong 
Global Citizen campaign to support a worldwide launch of the UN’s Global Goals for 
Sustainable Development, adopted by 193 countries at the United Nations on Friday, 
September 25, 2015. We broadcast the launch of the Global Goals to 23.6 million people 
worldwide and 60,000 activists and music fans in Central Park.

Hosted by Stephen Colbert, Salma Hayek Pinault, Deborra-lee Furness, Hugh Jackman, 
Kerry Washington, and Olivia Wilde, the event featured headline performances by Pearl 
Jam, Beyoncé, Ed Sheeran, and Coldplay, with special guest performances by Ariana 
Grande, Common, Tori Kelly, Sting, and Sunidhi Chauhan. 

Our presenting partner was Gucci and CHIME FOR CHANGE, joined by our core 
partners Citi, Unilever, YouTube, Google, iHeartRadio, Clear Channel Outdoor, MSNBC, 
New York City Department of Parks & Recreation, H&M, and T-Mobile. 

Supporting partners were BBC Worldwide, Universal Music Group Distribution, Pratt 
Foundation, Waislitz Foundation, Milk Studios, and The Riot House. MSNBC was our 
media partner, and award-nominated screenwriter Richard Curtis produced our one-
hour special distributed globally by BBC Worldwide. YouTube provided a worldwide 
digital streaming service.

The 2015 Global Citizen Festival garnered more than five billion media impressions and 
additionally:
• 15 million tuned in to watch the festival on YouTube.
• Five million viewers saw the impact of their actions on MSNBC.
• Global Citizens in 160 different countries watched a one-hour TV special of the event.
• 3.65 million viewers watched the festival on Youku, LeTV and Tencent — for the first 

time, the festival was live-streamed into China.

Over the summer and on the night itself, the festival catalyzed Global Citizens, taking 
two million actions on issues of girls’ and women’s empowerment, access to clean 
water and sanitation, food and hunger, public health and polio eradication, and getting 
more school-aged girls back into schools. Driving impactful advocacy campaigns, these 
actions led to 27 commitments set to directly affect more than 92 million lives.

Leaders answered the call on the Global Citizen Festival stage:

The 2015 Global Citizen Festival Stage featured 27 
announcements from world leaders that are set to affect  
the lives of up to 92 million people.

The 2015 Global  
Citizen Festival

“Right now, more than 62 million girls worldwide 
are out of school…We’re announcing a new 
campaign called ’62 Million Girls’ — and we’re 
asking you to get on Twitter or Instagram…share 
a photo of yourself...and tell the world what you 
learned in school.” — First Lady Michelle Obama, 
United States

“No time in the history of the world has it been 
harder to hide injustice…We can change the world, 
we really can. You can…I refuse to believe that 
we’re not going to try.”  
— Vice President Joe Biden, United States

“Will you stand with the 66 million girls who are 
deprived of education right now? I’m hopeful that 
change will come, but change does not come itself, 
it’s we, it’s you, it’s all of us who walk together and 
be that change, so let’s be that change and make 
sure that this world gives the basic human right to 
every child, which is education.”  
 — Nobel Peace Prize Laureate, Malala Yousafzai

“Tonight, the world needs to manifest change…We 
are running out of time and it is now incumbent 
upon all of us, all of you  — activists young and old 
to please get involved, because the environment 
and the fight for the world’s poor are inherently 
linked. The planet can no longer wait, the 
underprivileged can no longer be ignored. This is 
truly our moment for action. Please take action.”  
— UN Messenger of Peace, Leonardo DiCaprio 

In partnership with these leading development 
organizations, the 2015 Global Citizen Festival 
achieved a truly impactful night:
Action/2015, CARE, Concern Worldwide US, Earth 
Institute, Every Woman, Every Child, Gavi, The 
Global Fund, Global Partnership for Education, 
Heifer International, The Hunger Project, KIVA, 
The ONE Campaign, Opportunity International, 
Oxfam, Pencils of Promise, RESULTS, Save 
the Children Action Network, UN Foundation, 
UNICEF, USA for UNHCR, WaterAid, World Bank, 
World Vision and Water Supply and Sanitation 
Collaborative Council.
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In 2015, almost 9,000 people took the challenge in the US, Canada, and the UK, raising 
over $1.7 million dollars for more than 50 leading charitable organizations working to 
end extreme poverty. Participants raised an average of $483.51 each for their chosen 
charity, and 46 percent of participants said this was their first time taking action 
against extreme poverty. The challenge empowers participants to connect with the 
experience of extreme poverty and impactful NGOs, while also catalyzing their friends 
and networks.

Live Below the Line ambassadors, promotional partners, sponsors, and our charity 
partners, helped the campaign achieve over 950 million media impressions from print, 
on-air, and online placements.

Over the last six years, Live Below the Line has raised millions of dollars and engaged 
tens of thousands of people worldwide. 2016 will see a campaign strategy and brand 
review, and our re-conceptualized campaign will launch in 2017. 

Live Below the Line
Partnership, Water Collective, LitWorld, CARE, 
US Fund for UNICEF, Seed Project, United 
Way, BeadForLife, Mayan Families, American 
Foundation for Children with AIDS, Stand for 
Trees, Tutapona, The Global Poverty Project, 
Health Builders, DIG, Engineers Without 
Borders USA.

United Kingdom

Major Partners: ActionAid, Action Against 
Hunger, Malaria No More, Send a Cow, Save 
the Children and UNICEF. Charity Partners: 
AbleChildAfrica, Afrikids, CARE International, 
ChildHope, Concern Worldwide, Emerge 
Poverty Free, Engineers Without Borders, FARM 
Africa, The Global Poverty Project, Health 
Poverty Action, Human Care Syria, The Hunger 
Project, MADE in Europe, Nakuru Children’s 
Project, Plan UK, Positive Women, Progressio,                  

Restless Development, The Safe Foundation, 
Salvation Army, Street Child United, Tearfund, 
Tzedek, VSO. 

Canada

Major Partners: Crossroads International, 
ONEXONE, Oxfam Canada and Raising the 
Village. Charity Partners: Canada Africa 
Community Health Alliance, Canadian Hunger 
Foundation, Make Poverty History Canada, 
Results Canada, Souls of the Feet, Tin Roof 
Global and World Literacy Canada.

New Zealand

Raised NZ $425,952 in franchise with TearFund 
New Zealand.

Live Below the Line is an experiential challenge about the lack 
of choice and opportunity faced by the world’s extreme poor. 
Participants, either solo or in teams, consume food and drink 
costing no more than $1.50 per day for five consecutive days, 
blogging about their experiences, and raising funds for their 
chosen charity partner.

Live Below the Line in Canada

2015 marked the third year that Live 
Below the Line ran in Canada. It was 
also the most successful year to date 
with over 750 participants from across 
the country raising over CAN $230,000 
for 11 partner organizations.

The campaign saw a 55 percent  
increase in fundraising as well as a 65 

percent increase in media coverage 
from the previous year. Colin Mochrie,  
of Whose Line is it Anyway fame,  
became a Live Below the Line  
ambassador, while chefs from around 
Canada took on the Live Below the Line 
challenge, sharing their original recipes 
with the Canadian media. 

2015 Live Below the Line Charity Partners

United States

Major Partners: Concern Worldwide, The Hunger Project, Heifer International, USA 
for UNHCR, Players Trust, Opportunity International. Charity Partners: Rainforest 
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Waislitz Global Citizen Award

For 14 years, Twesigye “Jackson” Kaguri helped children orphaned by AIDS escape 
poverty through The Nyaka AIDS Orphans Project. In 2015, Global Citizen and 
philanthropist Alex Waislitz, with Guggenheim Partners Global Chief Investment 
Officer Scott Minerd, and Global Citizen Board Chair Peter Murphy, recognized his 
tireless, innovative work pairing orphans with surrogate ‘grandmothers,’ and providing 
education and job training by naming Kaguri the 2015 Waislitz Global Citizen Award 
winner with a $100,000 cash prize.

Four Waislitz Award finalists joined the Global Citizen team in New York for the week 
of the Global Citizen Festival. The Global Citizen Impact Lab, in partnership with 
Guggenheim Partners, paired the finalists with business, media, technology, and culture 
mentors, who advised and helped develop solutions to specific challenges faced by the 
finalists, laying the groundwork to scale the impact of their projects. 

“My message is, every human being wherever you are...you have the power to make a 
difference in this world. Your power might be clicking that button, your power might be 
viewing the video and share it with somebody else, might be planting a tree. We are all 
living in this global world, and we are Global Citizens.” — Waislitz Global Citizen Award 
Winner, Twesigye “Jackson” Kaguri

The Waislitz Award aims to demonstrate to all Global Citizens the impact that local 
innovators and grassroots organizations can have in eradicating global challenges and 
empowering the world’s extreme poor.

Curtis Scholarship

2015 is the inaugural year of the Curtis Scholarship, an annual award recognizing 
talent and active engagement with global issues by supporting an immersive overseas 
education trip. 

Drew Denson, the 2015 Scholar, received an immersive visit to effective development 
programs focused on sanitation, girls and women, and education, travelling with 
Global Citizen to NGO projects in India. Along the journey, Drew published a blog of his 
fieldwork experiences with Global Citizens on globalcitizen.org:

“There’s so much promise for what the future holds here in India thanks to the amazing 
progress already being made by the people and organizations we’ll be meeting with later 
in the week. I’m just honored that Global Citizen has given me the opportunity to work 
side by side with them and their incredible partners as we strive for a better tomorrow—
both in India, and around the world.” — 2015 Global Citizen Scholar, Drew Denson

The Curtis Scholarship was conceived and supported by Kelly Curtis, Global Citizen 
Ambassador and manager of Pearl Jam.  

Global Citizen Awards

Drew Denson — 2015 
Global Citizen Scholar, 
visits Global Citizen’s India 
partner TGELF along with 
Global Citizen Programs 
Associate, Hillary Gleason

Twesigye “Jackson” 
Kaguri — 2015 winner 
of the Global Citizen 
Waislitz Award 
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Under One Sky

September 24 saw 250,000 people take to the streets in over 100 countries to 
#LightTheWay for people ahead of the UN’s announcement of the Global Goals the 
following day.

Global Citizen lead a flagship Action/2015 event in New York’s Dag Hammarskjold 
Plaza, outside the UN, in partnership with ONE, Save the Children, Green Faith, Avaaz, 
UNF and Here Now. With 4,000 Global Citizens present, the evening was hosted by 
MSNBC’s Amna Nawaz and featured speeches from Graça Machel, Ruth Messinger, 
Amina Mohammed, and Yvonne Chaka Chaka, alongside passionate young campaigners 
from Save the Children, Girl Hub, labor unions and climate networks. There was also live 
music from PS22 Chorus, Pihcintu youth choir, and Rocky Dawuni, and J Ralph donated 
his unreleased single with Sia, “One Candle,” for the finale moment, which saw lights 
building up over the crowd and shining on the UN. 

Meanwhile, Under One Sky events managed by Action/2015 were taking place globally, 
each featuring an impressive light display, including fire dancing in Fiji, light shows in 
the Philippines, a concert in Kenya’s Freedom Corner, and an illuminated bike ride across 
Costa Rica. 

Under One Sky demonstrated the global movement in support of the Global Goals.

Global Citizen Tickets

In 2015, Global Citizen Tickets expanded, partnering with new bands to reward Global 
Citizens. Global Citizens took more than 50,000 actions for a chance to win tickets to 
see their favorite artists perform and attend the world’s top music festivals.

Global Citizen Tickets added 508 new shows and festival experiences for Global Citizens, 
resulting in a 500 percent increase in entries.

Global Citizen Tickets incentivizes Global Citizens around the world to take year-round 
action on systemic issues. Participating artists donate two tickets to each of their 
shows, sharing Global Citizen with their fans through social media and encouraging 
their involvement. 

Building the largest possible movement of Global Citizens, 
Global Citizen defines the movement advocating for social 
change, taking action, and achieving global impact to help  
solve the world’s biggest problems. 

Building the Global  
Citizen Movement

Following the success of 2015, we plan to evolve 
and further expand our rewards in 2016.

Global Citizen Merchandise

2015 saw new designs, collaborations, collections, 
and exclusive artist-designed merchandise for 
the Global Citizen Festival.

For the first time, we offered t-shirts designed 
by artists headlining at the Global Citizen 
Festival, including Ed Sheeran and Coldplay, 
sold exclusively in H&M stores. Unique conscious 
partnerships with Aviator Nation, The Giving 
Keys, Green Dot Bioplastics, and Maiyet offered 
Global Citizens new ways to look stylish while 
feeling good about the products they purchased.

In 2016, we will pursue new products allowing 
Global Citizens to connect with the movement 
while making their purchases count. Designed and 
manufactured by people living in communities 
affected by poverty, these products will support 
education, skills training, jobs, and fair wages for 
participating communities and enterprises. 

In the Media

2015 was the most important year for the Global 
Citizen movement to date. We worked with 
the media to make the Global Goals famous 
and activated millions of Global Citizens to 
hold world leaders accountable to end extreme 
poverty by 2030. 
 
Through well-timed announcements, thought-
leadership, event and campaign coverage, we 
demonstrated the strength and reach of Global 
Citizen and our value to partner organizations, 
sponsors, and those whose lives are directly 
affected by Global Citizens’ actions. 

• Over seven billion media impressions earned,  
all of which contain core campaign messages.

• We secured placements in nearly every top-tier 
publication around the world. 

• Stories in countries including UK, USA, Canada, 
Germany, India, Norway, Italy, Denmark,  
Sweden and more.
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ASSETS 2015 2014

Cash $4,843,089 $693,796
Contributions receivable $882,432 $552,970
Website, net $831,238 -
Property and equipment, net $4,484 $3,324
Security deposit $114,164 $117,758
Deferred rent $10,824 $27,948
Prepaid expenses and other assets $98,793 $67,715
 
 $6,785,024 $1,463,511

LIABILITIES AND NET ASSETS 2015 2014

LIABILITIES
   Accounts Payable and accrued expenses $1,612,334 $1,196,273
   Loans payable $50,000 $230,233
 $1,662,334 $1,426,506

NET ASSETS
   Unrestricted $1,517,908 $37,005
   Temporary restricted $3,604,782 -
 
 $5,122,690 $37,005
 
 $6,785,024 $1,463,511

Global Poverty Project, INC.
Consolidated Statement of Financial Position 
December 31, 2015
(With summarized comparative information for December 31, 2014)

 Unrestricted Temp Restricted Total 2015 Total 2014

SUPPORT AND REVENUES
   Contributions, sponsorships and  $28,056,687 $3,604,782 $31,661,469 $11,260,096
   license fees
   Contributions in-kind $4,610,127 - $4,610,127 $512,981
   Other income $178,329 - $178,329 $55,935
   Interest income $89 - $89 $411

 $32,845,232 $3,604,782 $36,450,014 $11,829,423

EXPENSES
   Program $28,840,033 - $28,840033 $12,256,429
   Management and general $1,784,593 - $1,784,593 $621,180
   Fundraising $739,703 - $739,703 $252,798

 $31,364,329 - $31,364,329 $13,130,407

CHANGE IN NET ASSETS $1,480,903 $3,604,782 $5,085,685 ($1,300,984)

NET ASSETS $37,005 - $37,005 $1,337,989

NET ASSETS - END OF YEAR $1,517,908 $3,604,782 $5,122,690 $37,005 

Global Poverty Project, INC.
Consolidated Statement of Activities
For the year ended December 31, 2015
(With summarized comparative information for the year ended December 31, 2014)

Financials

Opinion:

In our opinion, based on our report and the reports of the other auditors, 
the consolidated financial statements referred to above present fairly, in 
all material respects, the financial position of the Global Poverty Project, 
Inc. and its subsidiaries as of December 31, 2015, and the changes in their 
net assets and their cash flows for the year then ended in accordance with 
accounting principles generally accepted in the United States of America.

MBAF CAPs, LLC
New York, NY. May 26, 2016

Our full audited Consolidated Accounts for 2015 
are available at www.globalcitizen.org 
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Governance
Our Boards and Committees

Global Board
Peter Murphy  
Chairman of the Global Board and Executive  
Chairman at Pan Group Australia 
Michael Anders 
Founder of Iconiq Capital
Nicole Bates 
Deputy Director, Global Policy & Advocacy  
at Bill & Melinda Gates Foundation
Michael Elliott  
CEO of ONE
Hugh Evans
CEO of Global Citizen (ex officio)
Martha Fray
UK Board Chairperson at Global Citizen
Paul Hurley
Serial Entrepreneur, Advisor and Investor  
at Shaklee Corporation
Tom Jones
COO of Women’s World Banking
Randall Lane 
Editor of Forbes Magazine
Chris Anderson 
CEO of TED (joined December 2015)

Advisory Board
Will Botwin
President and CEO at Red Light Management
Jennifer Duberstein 
Business Affairs Executive at CAA Sports
Ann Edelberg
Sr. Supervising Producer at MSNBC
Tina Kennedy
Azoff Music
Shakil Khan
Founder of Nomodo 
Randall Lane
Editor of Forbes
Michael McDonald
Founder at Mick Management
Andy Mendelsohn
Vector
Eric Ortner 
Partner, Vector OMG at Vector Management

Marissa Sackler 
Founder at BeeSpace
Mark Shulman
VP & GM - Northeast at AEG
Amanda Slavin
Alexander Woollcombe
Policy and External Relations Officer at Bill & Melinda 
Gates Foundation
Izzy Zivkovic
Split Media
Bob McLynn
Crush Music
JR Kerr 
Caterpillar Inc. (Resigned February 2015)

Global Poverty Project UK Board
Martha Fray
Chairperson

Patricia O’Hayer
External Relations & Strategic   

Partnerships Lead at RB
Charles Harper
Accountant at Department for International 
Development (DFID) of the UK
Philippe Vogeleer
Senior Executive at Vodafone Group

Global Poverty Project Canada Board
Martha Rogers 
Director at Rogers
Paul Koidis
Head of Media, Art and Design at Global Poverty Project
Tony Chapman
Motivational Speaker 

Global Poverty Project Australia Board
Ian Allen
Trustee at The Pratt Foundation
Michael Smellie
Chairman at Creative Enterprise Australia
Trish Daley
Global Citizen

New Zealand
As a result of ongoing strategic review of its 
global operations, the Global Poverty Project 
wound down its operations in New Zealand in 
2015. As part of this process, we granted an 
exclusive licence to TEAR Fund to run Live  
Below the Line within New Zealand.

Global Citizen Tickets Committee
Michele Anthony
Executive VP at UMG
Mark Campana
Co-President of North America Concerts at  
Live Nation Entertainment

Kelly Curtis 
Pearl Jam Manager
Marc Geiger
Head of Music Division at William Morris Entertainment
Elliot Groffman
Lawyer at CCG Law

Rob Light
Managing Director at CAA
Judy McGrath
Former Chairman & CEO MTV Networks
Brian Murphy
President of West Coast at Goldenvoice LLC
Sara Newkirk
Partner at William Morris Entertainment

 
 
 
 
 
 
 
 

 
Aaron Rosenberg
Partner at Myman Greenspan
Jane Rosenthal 
Producer
John Silva
Founder at Silva Artist Management
Nicole Vandenberg
Founder & CEO at Vandenberg Communications
Marsha Vlasic 
President at Artist Group International
Jamie Cheek
Entertainment Industry Business Manager at FBMM
Emma Banks
Music Agent at CAA
Paul Mercs
President of Paul Mercs Concerts
Ben Lovett 
Musician
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Global Citizen Leadership Team
Hugh Evans  
Chief Executive Officer
Simon Moss  
Managing Director of Campaigns
Jane Atkinson  
Chief of Staff
Elizabeth Edelman  
Director, Business Development  
& Partnerships
Matthew Webster  
Chief Technology Officer
Richard Wolffe  
Interim Chief Marketing Officer
Andrew Kirk  
Director of Communication
Wei Soo  
Managing Director of Legal  
and New Markets 

Justine Lucas 

Programs Director

Influencers & Celebrity 
Ambassadors
We are indebted to Chris 
Martin, artist and lead singer  
of Coldplay, who joined our 
team as Festival Curator for 
the next 15 years. Our artists 
and Celebrity Ambassadors 
took our message and 
campaigns to new levels in 
2015. Our thanks go out to:

Headliners, Special Guests,  
& Lead Hosts
The 2015 Global Citizen Festival
Beyoncé
Sunidhi Chauhan
Stephen Colbert 
Common
Ariana Grande
Salma Hayek Pinault
 

Hugh Jackman and  
Deborra-lee Furness
Tori Kelly
Chris Martin / Coldplay
Pearl Jam
Ed Sheeran
Sting
Kerry Washington
Olivia Wilde

Global Citizen 2015 Earth Day
Mary J. Blige
D’Banj
Fall Out Boy / Pete Wentz 
Fally Ipupa
My Morning Jacket
Roy Kim
No Doubt / Gwen Stefani
Soledad O’Brien 
Train
Usher
VIXX
will.i.am 

Global Citizen Ambassadors, 
Supporters, & Host  
Committee Members
Afrojack
Dianna Agron
Malin Akerman
AsapSCIENCE
Krystal Ball
Miri Ben-Ari
Camren Bicondova
Black Eyed Peas 
Zach Braff
Connie Britton
Rachel Brosnahan
Sophia Bush
Michael Chiklis
Jake Clemons
Laverne Cox
Leonardo DiCaprio
Elise Eberle
Megalyn Echikunwoke

Yousef Erakat
Estelle
Tim Fain
Martin Garrix
Julie Gichuru
Adrian Grenier
Erin Heatherton
Eve Hewson
Katie Holmes
JAY Z
Daymond John
Kajol
Kaká
Arjun Kapoor
Gayle King
Claudia Koreck
Diane Kruger
Kweku Mandela
Shantell Martin
Tamzin Merchant
Messi / FC Barcelona
Michael Mittermeier
Michelle Monaghan
Bridget Moynahan
Daria Musk
Bill Nye
Aaron Paul
Freida Pinto
Radio Doria
Norman Reedus
Shary Reeves
Erin Richards
Sara Sampaio
Matt Santoro
Nev Schulman
Sesame Street / Big Bird,  
Elmo and the gang
Isha Sesay
Alli Simpson
Kandace Springs
Tiesto
Bonnie Wright

Governance
Our Key People

Thank you to 
our incredibly 
talented team 
of 80 staff, 
interns, and 
volunteers 
for your 
commitment to 
our movement. 
Thank you for 
all you do.
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Financial Supporters over 
$100,000 — Grants, Donations, 
and Sponsorships

Core Partners
The Bill & Melinda  
Gates Foundation

Major Partners
Anonymous
Caterpillar Foundation
Citi 
CJ Corporation
Google Inc
Associate Partners
Caterpillar Inc
Gucci America
H&M
Microsoft Corporation
MSNBC Cable LLC
The World Bank Group
Unilever 
 
Associate Partners
Caterpillar, Inc
H&M
iHeartMedia
Microsoft Corporation
T-Mobile
Unilever
The World Bank Group

Supporting Partners
AEG Live
Anonymous (x2)
BBC Worldwide

Coca-Cola 
Earth Day Network
iHeartMedia
Kirkland & Ellis
The Pratt Foundation
Project Everyone
The Mortimer D. Sackler 
Foundation, Inc

Friends
Guggenheim Partners, LLC 
Pearson Education
The Waislitz Foundation

Strategic Partnerships  
& Relationships
MerchNOW
New York City Department  
of Parks & Recreation
Project Everyone
Riot House
Rothenberg Ventures
Russell Reynolds Associates
Ticketmaster
TIDAL
Toyota
Universal Music Group

In-kind Support
2 degrees
Boxed Water
Bacardi
Baked by Melissa
Coca-Cola
Connect4Climate
Dos Toros

Ericsson
Expand Graphics
FC Barcelona
Heart of Tea
Lagunitas
Milk Studios
Red Bull
ShopHouse
Vita Coco
VitaminWater
Water Melon Water
ZICO

Technical Partners
8th Light
Amazon Web Service
Bitly
Civis
Heroku
Lightmatter
Looker
Purpose
Segment
Silverpop
Sproutsocial
Stream
Thoughtworks
Trilogy
Uservoice

Advertising Partners
CEMUSA
CHUCK Agency
Clear Channel Outdoor
Digital Mobile Billboards
iHeartRadio

Thank You to  
Our Partners
Thank you to all our partners’ support in 2015, through grants, sponsorships 
and donations, in-kind contributions, and campaigning with us to achieve  
the Global Goals — together, we can end extreme poverty.

Interstate Digital Billboards
Times Square / Nasdaq 
Billboards
Verifone

Media Partners
BBC Worldwide
Guardian
iHeartMedia
Huffington Post 
MSNBC
YouTube

Content Partners
Major Partners
Care
ONE
Oxfam America
Save the Children
UNICEF
World Vision

Associate Partners
Action/2015
Action Against Hunger
Avaaz
A World at School
Blue Marine Foundation
BRAC
Comic Relief
Concern Worldwide
Country Global Citizenship 
Report Card Project
Dawn’s Digest
Development Initiatives
DFID
Ebola Deeply
Envoy on Youth
Every Mother Counts
Farm Africa
Fundacio FC Barcelona
Gavi, the Vaccine Alliance
Geneva Global
Girl Up Initiative Uganda
Global Citizen Year
Global & Smart
Global Partnership for Education
GreenHatters
Heifer
Impact Marathon Series
Kangu
KIVA
Living on One
Malala Fund

Malaria No More
Malaria No More UK
More Than Me
Nakuru Children’s Project
Opportunity International
Overseas Development Institute
PATH
Pencils of Promise
Plan
Pollution Management and 
Environmental Health
Restless Development
Restless Development UK
Results UK
SHE - Sustainable Health 
Enterprises
Sightsavers
Social Progress Imperative
Stand for Trees
Stiftung Weltbevölkerung
Tackle Ebola
Takepart
The Earth Institute
The Global Fund
The Hunger Project
Transparency International
United Nations Development 
Programme
UN Women
US Fund for UNICEF
USA for UNHCR
Water Collective
World Childhood Foundation
WSSCC

Communications Agencies
Dundas Communications (UK) 
Sunshine Sachs Associates (USA)

Australia Regional Partners
Asia Pacific Leaders  
Malaria Alliance 
Australian Institute of 
International Affairs 
Australian Progress 
Burnet Institute 
Campaign for Australian Aid 
CBM
Global Ideas 
Huffington Post Australia 
McCusker Centre for Citizenship 
Monash University Clayton
NineMSN
Nossal Institute
Pacific Friends of the  

Global Fund
RESULTS Australia 
Rotary Australia  

Canada Regional Partners
Action Florin
Avenco Events
KBS Agency 

EU Regional Partners
ActionAid
BBC WorldWide
Blue Marine Foundation
Bond
Christian Aid
Cinema for Peace
Deutsche Stiftung 
Weltbevölkerung
Facebook
Fair Tax Mark
Health Poverty Action
Malala Fund
NUS
ONE
ONE Germany
Oxfam
Pharoah Global
Save the Children
Results UK
Restless 
VSO
WaterAid
World Vision Germany



Email

General Enquiries: 
info@globalcitizen.org
Media and Communications: 
media@globalcitizen.org
Business and Partnership Development: 
elizabeth.edelman@globalcitizen.org 

Web

Corporate Information: 
www.globalcitizen.org/en/about
Campaigns Platform: 
www.globalcitizen.org 

Address

594 Broadway, Suite 207
New York, NY 10012 USA

Global Citizen is the trading name of 
Global Poverty Project, Inc a not-for-
profit organisation and a limited company 
registered in the State of New York. 
EIN: 42-17772557.


